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In this phase of research we focused on people who attended 
online conferences on Hopin which is the most popular use case 
of our organisers. 

We identified 3 goals our attendees are trying to achieve. 

It’s not a comprehensive list and we’ll expand our knowledge as 
we learn about our attendees.



Methodology and participants

● We interviewed 10 people - 7 from the US, 2 from the UK and 1 from India 
● They attended online events on Hopin: 

○ GitLab Commit Virtual 2021, Config from Figma, Women Who Code 
Conference, The Wellness Exchange: Start and grow a wellness business, 
Smart Contract Summit #1, Quit Commuting Conference 2021; Lexington 
Bluegrass Area Minority Business Expo.

● UX student, Software Development student; Software Engineer, Product 
Marketing Manager, Project Manager, Data Scientist; Counselor; Supply Chain 
Professional; Founder of a healthcare product, Founder of skincare products.

● Some participants attended just 1 or several events this year, a couple of 
participants are power users who attended 70-100+ in 2021 alone and one 
participant went to 20-30.





What do people who want to grow career need?

This group of people are either students searching for internship opportunities, or 
people who want to change their career or learn from their peers.

https://docs.google.com/file/d/12XcMr57-NNPv_eO90MJUA_SxUbPiom4E/preview


“Wanted to connect for future opportunities, she is still studying, 
will look for a job in 1.5 years.”

“She is trying to change her career from marketing to product 
design. Going to events to learn about new field and network 

with people in the industry.”



What do people who want to grow business need?

● This group of people want to 
connect with potential clients, 
partners or acquire knowledge 
which helps them expand their 
business.

● They want to learn from others 
and interested in practical insights 
how to grow their business.

● Some people go to events to 
learn something they wouldn’t 
think to search for by themselves.

https://docs.google.com/file/d/1p8_8RB1DWhuwwlPi_2ivlAfrFiZ3Els4/preview


“He wanted to learn how to pitch a product, about marketing 
strategy, branding and community building from other people in 

the industry.”

“I applied to pitch my brand to the Planet Organic and get a 
chance to have it in their stores but didn’t get picked. It was still 

very valuable to see others pitch their products.”



What do people who want to grow knowledge need?

This group of people want to deepen their knowledge about various topics not 
related to work, e.g. innovation trends or investment opportunities.

https://docs.google.com/file/d/1Yrudi3FetzUuf7vJunpTcxdgZc0pYRgA/preview


“To learn about new products and insights that the organiser 
(Chainlink) and industry is working on.”



Our current top 10 markets

1. United States - 34.2%
2. United Kingdom - 10.1%
3. Ireland - 6.5%
4. Canada - 6.2%
5. Germany - 5.6%
6. Netherlands - 2.4%
7. India - 1.8%
8. France - 1.7%
9. Brasil - 1.6%

10. Tie between Australia, Belgium, Mexico and Spain - 1.3%



Who are the attendees of Hopin online events?

Analysis is based on a sample of 6.5% who completed job titles

https://docs.google.com/document/d/18Adh3-Dk6_U-DAxSWHBoR4syV8Hi8O7g6dKIgS7t6Eg/edit


Introducing changes to increase profile completion can help attendees to connect, as well as help us have a better 
understanding of our audience.



What do people need before an event 

● Some people have a plan what talks they’d like to watch, while others 
join without any agenda.

● Some attendees expect networking in the beginning of the event 
similar to onsite events. 
○ It’d be interesting to understand at what point of an event 

networking has the highest engagement and suggest to 
organisers as best practice.



“Had a schedule and took a special note that she needs to 
prioritise some sessions as some of them were at the same 

time.”

“Looked up the speakers, decided who she wanted to watch, 
schedule it in so that she could add to her calendar.”



Our attendees are doing 
something else in parallel such as 
studying or working. It’d be good 
to understand how prevalent is it 
and how does it affect attendee 
engagement.

“She had her uni classes going on 
at the same time. She wanted to 
interact with other people during 
the event.”

“He has two screens so he’d 
switch to the other screen to do 
some work.”

What do people need during an event 



HMW design for people who are doing 
other things in parallel?



What do people need during an event 

● Attendees sometimes want to watch more than one session 
happening at the same time, especially at big events.

● HMW create an experience which makes it easier to juggle several 
things at the same time? 
○ How can we enable them without a need to wait for recordings to 

be added to Replay? 
○ If someone needs to switch their focus to work or a personal 

matter, how can they go back to where they stopped?



What do people need during an event 

People find the most engaging sessions they can participate in beyond 
group chat and Q&A. Experimenting with interactive format when people 
are absorbed in various activities might be a key to engagement.



What do people need during an event 

Participants who were at the event for an extensive amount of time 
experienced cognitive overload.

HMW create experience which is less draining?

For example offering an audio mode for certain sessions can be one of 
the options.



Some attendees interact on Hopin, 
while others go straight to LinkedIn, 
Twitter or Instagram to connect.

HMW make connecting on Hopin 
easier and more valuable than going 
to social media? It might help 
long-term engagement and product 
stickiness.

“She connected with several 
tens of people via LinkedIn.”

“He connected with other 
attendees via LinkedIn, and 

connected with two speakers 
on Instagram.”

How do people want to connect to others?



Some people start a 1:1 conversation 
when they see interesting comments in a 
group chat.

It wasn’t clear to everyone that they can 
send direct messages, while they wanted 
to connect with several people directly. 
It’d right to investigate further 
discoverability of direct messages.

“She didn’t understand that 
she can send direct 

messages.”

How do people want to connect to others?



What do people need after an event 

People at onsite events often take 
photos of interesting highlights.

HMW make information people are 
learning during the event and 
make it easily shareable on social? 
This can be an extra growth 
opportunity.



What do people need after an event 

● Some people are interested in specific speakers.
● HMW we enable our attendees to follow favourite speakers so people 

can join other events with them?
● HMW allow attendees to express gratitude to speakers they enjoyed? 

○ Some attendees are trying to express their gratitude via LinkedIn.
○ Positive feedback can motivate speakers to participate in the 

future.



What do people need after an event 

After an event people 
would like to engage further 
with topics and / or 
organizers.

One attendee suggested 
following an event 
organizer like in EventBrite 
or social media. 



What do people need after an event 

● There seems to be a need for people to discuss what they learned.
○ Some people discuss learning in a group chat
○ Some organisers create sessions where people can discuss what 

they learned
○ It’d be good to understand how well this need is satisfied and 

whether we should create experience which makes it easier 
during and after an event.

● Some participants wanted to continue networking after the event.



“He returned to networking an hour after the event ended and it 
wasn’t clear to him why Networking was no longer available.”



What do people do with the learnings?

Many participants take notes during events.

● We can explore offering an automated transcription or enable 
speakers/organisers make presentations available right away.

● Minimising this friction can potentially unlock interesting 
opportunities.

● For example, enabling people to share easily on social what they’re 
learning can be an extra growth opportunity.



“She captured in a google doc a list of companies and people 
she wanted to research after the event.”

“He got valuable practical advice about an aspect of social 
media strategy he was trying to figure out.”



People’s messages are often left 
unanswered. We’re aware that 
people often miss notifications 
and the problem is going to be 
addressed with Notification 
centre.

“He messaged someone he was 

interested in talking to (via Hopin) 

but they never responded.”

The biggest pain points in Hopin online experience



The biggest pain points in Hopin online experience

● Some organisers had a packed agenda with no breaks which was 
exhausting for participants to follow. 
○ It’d be good to define best practices we can share with 

organisers to ensure attendees have an enjoyable experience.
● Some attendees have reservations about our Networking feature and 

it’d be right to understand if it’s an edge case or not.



“She didn’t trust Networking feature, as she was in doubt Hopin 
has the best intentions to connect her with the people she’d be 

interested in.”



Learn more on go/attendees
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